POLITICS
KAZAKH NATIONAL UNIVERSITY NAMED
AFTER AL-FARABI IN THE FIELD OF QUALITY

The strategic goal of the university

Transformation of the non-profit joint-stock company "Kazakh national
university named after al-Farabi" into a world-class research university.

Target indicators by directions

1. The share of educational programs included in the top 300 international
ratings is 2.8%.

2. The share of students in postgraduate education programs (undergraduates,
doctoral students) of the total contingent of students - 27%.

3. The proportion of faculty members (hereinafter referred to as teaching staff)
who completed training and internships, including in the top 300 organizations of
higher and (or) postgraduate education (hereinafter referred to as OVPO) of the QS
WUR international rating, is 17%.

4. The share of financing of research and development work in the total
amount of costs for research and development work in the Republic of Kazakhstan,
taking into account the renewal of laboratory equipment - 9.7%.

5. The share of citations of publications of scientists in the Scopus database
from the total number of citations of scientists of the Republic of Kazakhstan in
Scopus is 21%.

6. The share of projects carried out jointly with the OVPO and research
organizations of the Republic of Kazakhstan, of the total number of scientific
projects - 26%.

7. The share of teaching staff, students and employees involved in the
corporate governance system is 19%.

8. The share of income from commercial activities in the total income of the
University - 10%.

Politics of KazNU named after al-Farabi in the field of quality is
mandatory for the management of the university and the planning of its educational,
research and innovation activities. The university management must ensure the
effective implementation of this Quality Policy by all university personnel. Each
member of the university team bears personal responsibility within their competence
for the quality of the work carried out, ensuring compliance with the requirements
of the quality management system and constantly maintaining its effectiveness.
Everyone should understand that the well-being of the university and the well-being
of its employees depend on the level of customer satisfaction with the quality of our
work.



